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INTRODUCTION
The following document is a study guide put together to answer all the important questions
about the SOFIMUN News Network (SNN). Its sole purpose is preparing you before and assisting
you during the Sofia International Model United Nations (SOFIMUN 2010). We tried our very best at
thinking of every possible issue. If you have further questions after your lecture (which we are sure
of), do not hesitate to ask us. The fastest way will be our official E-Mail address: snn@sofimun.org
Please print this document, read it carefully and bring it with you to the conference since it
will provide an essential backbone for your work as a journalist of SNN.
We hope you find many new things and have fun reading it!
Marin Aeschbach & Neda Eneva
Editors of SNN 2010
MESSAGE FROM THE SECERETARY GENERAL AND THE PRESIDENT OF THE EU
Dear journalists,
First of all, also on our behalf a
warm welcome to the 2010 edition of Sofia
International Model United Nations and
congratulations with your appointment on
the press team. Journalists play an
important role in international affairs as it
is through their reports that they inform
the world on what is going on. They act as
the eyes, ears and often also the
conscience of peoples and the international
community. It is one of the reasons that the Human Rights Council of this year’s edition of
SOFIMUN will pay special attention to the role of journalists.
We believe that you can make a valuable contribution to the conference by asking the
questions that need to be asked, putting things in a broader perspective and being critical to
unfeasible solutions or lowest common denominator compromises. We encourage you to challenge
the representatives and play an active role as journalists. This however also requires good
preparation from your side and careful listening during sessions as the issues on the agenda are
complex and the positions of the representatives full with nuances. From the side of the secretariat
we will do our best to allow you to be as effective in your role as possible.
We look forward to see the results of your work and to meet you all during the conference.
Good luck!
Hans Lenders

Georgiana Ungureanu

Secretary-General

President of the European Union
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I. WHAT IS JOURNALISM?
This first section deals with the question “what is journalism?” from a general point of
view. It is designed to help you fill out your role as a journalist of SNN trough providing
background information about the world of journalism.
And the correct answer is…
What’s news? Some argue that answering this question lies in the
heart of what it takes to be a real journalist. The problem is, though, that when
it comes to defining what news is, everyone seems to have their own opinion. If you
could have a say, which one would you choose?
Should we formulate it as a multiple choice question, then news is:
a)
b)
c)
d)
e)

Verified information that is relevant to public life
What protrudes from the ordinary
The departure from normal
What I say it is
All of the above
Tough isn’t it? Well, among these options
probably the most correct answer would be e) All of the
above, which would still be quite the insufficient and
limited definition. Because just like love, news is all
around us…
Blast from the Past
The modern construct of news was formed
around the end of the 19th century with the
appearance of the New York Sun newspaper. Prior to
that, news consisted mostly of information channels of
interest among the wealthy and powerful. With the
emergence of the New York Sun newspaper, which cost
only a penny, for the first time news was aimed at the
working class through sampling the rich variety of
everyday social life in the city – crimes, accidents,
the occasions of high as well as low society. Journalism
became a commercial product, and story forms, such as
the human-interest story (a feature concerning a
certain individual), developed as a kind of marketing
tool written to sell papers.
You are a Journalist

Even such a very brief touch with the history of
news demonstrates that you as journalists are a part of
a very long tradition. Today a journalist is a knowledge
worker who gathers information from databases as well
as interviews and whose role is to select, gather,
analyze and present information in a coherent and accessible way with the purpose of
presenting the ever-expanding information pool in a more comprehensive manner.
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Journalists must always look at the world different than most people. They are trained
observers who play an important role in society. Journalists can’t sit back and watch the world go
by. However, they are not simply stenographers. Being a reporter requires quick intelligence, a
wide range of knowledge, incessant curiosity and persistence in the face of difficulty. Journalists are
reviewers of life – listening, assessing, probing, seeking for the truth and always going underneath
the surface.
What does it take to be a real
journalist? The most important quality,
perhaps,
is
news
judgement.
News
judgement is the ability to recognize and
communicate news of interest and importance
to an audience. It requires critical thinking
and creativity. A journalist needs to master
the art of taking charge of his/her own mind
by using analytical reasoning power in the
pursuit of facts and the truth and openminded attitude to change stances in the face
of
conflicting
evidence.
Like
writers,
journalists need to be able to revise a story if
the facts change focus.
News is an ongoing, constantly
updatable record of change. The purpose of
the journalist is to help the audience make
sense of these changes by using the
journalistic toolbox consisting of probing
questions,
factual
evidence,
questioned
assumptions and analysis on people’s actions
as well as words. In the end, news is who
people are, what they care about, what
happens around them: news is history, news
is life. As such, the pen of a journalist is a
very powerful tool as it defines our very own
existence.

II. WHAT IS NEWS?
Here are three very important aspects of what constitute news in order to help
you find the most appealing topics for your articles.
News is Timely
As the word itself implies, news ought to be new. News is the fact, event or
development that provides for the peg (the reason for publishing and broadcasting
news). News is the fresh angle, the latest word, the most recent development. No matter
what the timeframe, news ought to feel as fresh as bread straight out of the oven, not the
day‐old loaf marked half‐price.
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News is Important
News matters. News must be able to surpass the typical question of “So what? Why should I care?” As a
journalist you have learn to anticipate the readers’ demand for relevance as well as develop the ability to analyze
the news and thus create connection which would help the better understating of why an issue matters for who we are
and what we do.

News is Interesting
Yes, news is what makes the reader exclaim, “Gee
Whiz!” In many professional newsrooms, journalists use the
rule of writing about “Hey, listen to this!” stories, stories that
make the reader, viewer, or listener take notice and feel the
need to spread the word to a friend. After all, discovery is at
the heart of the news‐gathering process. Journalists are like
explorers, they possess a sense for what people find
interesting and hunt for valuable information until the
treasure of a scoop is found.

III: A NOSE FOR NEWS

Always keep them mind.

This section explains six things that you must think
of in order to find the best news and write the best articles.

Thinking effectively and imaginatively requires developing journalist senses which will help you better
understand the basic elements of news. They should heighten the journalist’s awareness. Because yes, journalists
have six senses…

Sense of your AUDIENCE
A journalist must always be aware for whom the story is written and what is the nature of the reader (in this
case, the other participants of SOFIMUN). No matter what kind of journalist you are, for which kind of media you write
for, your audience is what makes you a reporter and
is what makes the importance of your work. A good
journalist always takes into account his
audience’s specifics. Generally, there are three
types of it – people who know nothing on what you
write for, who know a little bit, and experts. When
writing, try giving each of the three groups
something that will be interesting for them. The
main rule is to keep an eye of the audience – it can
change very fast its interest and a good journalist
must always be prepared for that. When writing the
text of an article, imagine you talk live to people
from those three groups mentioned above – you
have to give them important information in a
relatively short period and on a language that is
acceptable for all of them, e.g. is interesting. Balance
is the key and the audience’s attention the aim.
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Sense of RELEVANCE
News matters to people because it is a piece of information they need or believe to be important, if not
vital to their lives.
Sense of TIME
Journalists orient people. News always include a time element. When did it happen? When will it happen?
News storytellers even use chronology as a tool to organize information.
Sense of DRAMA
Can’t deny it – news is action. It is for people by people, about human lives,
conflicts, struggles in which they engage from their first breath till their last. It is all
about how we interact with each other.
Sense of PEOPLE
News is the daily chronicle of the human race. Never forget that even if you
write about affairs of diplomatic delegations and international relations, people are
still the lifeblood of journalism. Not just names, titles, countries but also details
about what those in the news look and sound like, how they behave, what they dream about.
Sense of PLACE
This last, sixth sense is debatably the most
poorly executed one in journalism. The setting is
usually underestimated as a tool to developing a
news story. Recreating an atmosphere can be just as
powerful as any other journalist tool. Articles are
sometimes delivered as if they are quotes from “floating
heads” interviewed without any detail which would
allow the reader to actually see the story as well as read
it.
IV. WHAT IS SNN?
After these remarks about how to be a journalist
in general, we turn to specific questions regarding
SOFIMUN 2010. This section deals with an issue directly
related to your work – namely: What is this SOFIMUN News Network that you are working for? It includes the general
goal of the network, its constitution and the people contributing to it.
General Purpose
The SOFIMUN News Network (SNN) is the official media body of the SOFIMUN conference. Its first and
foremost goal is to inform all participants of the conference about the latest events and developments that take place
at the conference itself. The reason for this obviously being that most of the participants will be bound to their
committees rooms most of the time. So, in order for them to know what‘s going on in other corners of the conference,
someone needs to tell them: This is what SNN is all about.

-7-

SOFIMUN
Sofia International Model United Nations
Edition: III/2010
Period: 24-31 July 2010
Location: Sofia, Bulgaria

ORGANS:
SNN

Website: www.sofimun.org
Edition: www.2010.sofimun.org
E-mail: info@sofimun.org

DOCUMENT:
SNN Guide

“Search Of Future Ideas, Models Us Now”

Media bodies like this are a tradition at various Model United Nations conferences. Their output is the only
source of information the participants have from committees where they do not participate directly. The thing that
makes SNN one of a kind is that it will be operating as an online media, from one common homepage (which will be
announced later).
A Collection of Opinions
One thing
the journalists (or
everybody at the
SOFIMUN
conference, for that
matter) should be
aware of is that
SNN is no ordinary
media. It is not one
newspaper, one
TV channel or one
online media that
represents
one
political point of
view. It is a collection of different media and therefore publicly shows different opinions on the matters at
hand. In fact, the very goal of such a collection is to show different points of view and thus enable discussion. It is your
task as a journalist to never forget your media and its specifications; just like the delegates must always represent
their country's policy.
Personnel
The SOFIMUN News Network operates from a room at the conference venue next to the committee rooms.
There will be wireless internet access and a printer we share with the chairs printing out draft resolutions and
working papers (for more information on these documents see the “what is a MUN?” section). However, you must
bring your own laptops and digital cameras. For any computer assistance, Mr. Petko Popadiyski, the conference’s IT
manager, will be at our disposal. He is also responsible for the design and smooth work of our home page.
Furthermore, we have a photographer especially for the conference, Ms. Lauren Cassidy. She will be taking
eye‐candy pictures for our articles and of the whole conference. Nevertheless, feel free to take your own pictures if you
feel that it is appropriate or if Ms. Cassidy cannot be with you in an important moment.
The Editor in Chief and Vice Editor in Chief, Mr. Marin Aeschbach and Ms. Neda Eneva, are responsible for the
work of SNN before and after the conference. You can approach us any time through the appropriate channels and we
will try to help and answer any eventual questions as good as we can.
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Media
As of today, we have eleven journalists representing one of the following media. Take these short overviews
as a starting point for your own research concerning the media you represent:

Euronews (http://www.euronews.net/) is a pan‐European TV new channel, broadcast to more than 179
Million households making the most widely distributed news channel in Europe. It has been selected by the European
Comission to fulfill the “mission for European information”. Therefore, it receives funding directly from the EU and
devotes quite some of its airtime to EU‐specific topics. One thing that sets is apart from other TV channels is its “no
comment” segment where news footage is shown without any commentary.

EUobserver.com
(http://euobserver.com) is an independent online newspaper established 2000. It
focuses on politics related to matters of the EU. The website is owned by a non‐profit association registered in
Belgium. EUobserver is one of the largest online daily news sites focused on the EU with over 60,000
readers. Thematically, EUobserver focuses on human rights, transparency, anti‐corruption, environmentalism and
the democratisation of the European Union.

The Frankfurter Allgemeine Zeitung (FAZ) (http://www.faz.net) (Literal English: Frankfurt general
newspaper) is a daily national German newspaper, founded in 1949. The FAZ has a circulation of 366,844. It usually
takes a slight centre‐right or conservative side on political matters . The FAZ is seen as one of the few high‐profile
national newspapers in Germany. One remarkable fact about the FAZ is that it has not one Editor in Chief but is run by
five editors collectively. It prides itself with having with the widest circulation abroad of all German newspapers.
Furthermore, it maintains the largest number of foreign correspondents of any European newspaper (53 as of 2002).
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Al Arabiya (http://www.alarabiya.net/english.html) is an Arabic‐language television news station, launched
in 2003. The media is based in Dubai Media City, United Arab Emirates, and is partly owned by the Saudi broadcaster
Middle East Broadcasting Centre.
Al Arabiya has been rated among the top pan‐Arab news stations in the Middle East with its free‐to‐air
broadcasting of news concerning a wide range of current affairs, business, economy, sports, talk shows and
documentaries. The media was created as a response to its direct competitor from Qatar Al Jazeera, with the aim of
reducing the common proclivity of the Arab medias to radical politics and violence.
Among the Arab news station, Al Arabiya promotes its image as being neutral and non‐supportive when
covering Islamic militant groups.

The Bulgarian Telegraph Agency (BTA) (http://www.bta.bg/site/en/indexe.shtml) is Bulgaria's national
news agency. It was established in 1898 by decree from Prince Ferdinand I. The BTA is now among the major and
most reliable sources of information in Bulgaria. A Statute adopted by the 36th National Assembly in 1994 regulates
BTA’s operation. The Agency is "an autonomous national news organization", whose director general is elected by
Parliament. The Agency's Statute guarantees its independent editorial policy and protects it from any economic and
political influence.
BTA's operation is financed from the sale of its information services and products, through advertisements,
and through action allocations from the national budget.

Le Monde diplomatique (http://mondediplo.com) (Literal English: The diplomatic world), called “Le Diplo”
by its French readers, is a monthly newspaper. The original French edition has a circulation of about 350,000; 38
editions in 26 other languages exist.
It is known for offering left‐oriented analysis and opinion on politics, culture, and current affairs, most
notably criticism concerning globalisation. Le Monde diplomatique’s approach to news is an openly practiced
advocacy journalism, taking a stand in matters, and not reporting entirely objective. Le Diplo does this mainly by
- 10 -

SOFIMUN
Sofia International Model United Nations
Edition: III/2010
Period: 24-31 July 2010
Location: Sofia, Bulgaria

ORGANS:
SNN

Website: www.sofimun.org
Edition: www.2010.sofimun.org
E-mail: info@sofimun.org

DOCUMENT:
SNN Guide

“Search Of Future Ideas, Models Us Now”

writing objective lead articles, reporting facts and developments that are complemented by comments of the authors
in columns or similar text forms.

The Economist (http://www.economist.com) is an English‐language weekly news publication edited in
Westminster, London. In 2009, it reported an average circulation of just over 1.6 million copies per issue, about half of
which are sold in North America. The Economist takes an editorial stance based on free trade and globalisation, but
is on the other hand supportive of other, often more limited forms of governmental intervention. It targets highly
educated readers and claims an audience containing many influential executives and policy‐makers. Interestingly, the
Economist calls itself a "newspaper", but each issue appears on glossy paper, like a newsmagazine.

Fox News (http://www.foxnews.com) is a cable and satellite news channel owned by the Fox Entertainment
Group. As of 2009, the channel is available in more than 102 million households in the United States.
The channel was created by Australian‐American media mogul Rupert Murdoch and was first launched on
October 7, 1996 to 17 million cable subscribers. The channel slowly rose to prominence in the late 1990s. In terms of
regular viewers, Fox News rates as the United States' most watched cable news channel, ahead of CNN and MSNBC.
Some observers have asserted that both Fox's news reporting and its political commentary promote
conservative political positions. The channel however officially denies any bias in its news reporting and maintains
that its political commentary and news reporting operate independently of each other.

RIA Novosti (http://en.rian.ru) is a Russian state‐owned news agency based in Moscow. It is Russia's leading
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news agency in terms of multimedia technologies, website audience reach and quoting.
Its clients include the presidential administration, Russian government, Federation Parliament, leading
ministries, administrations of Russian regions, representatives business communities, diplomatic missions, and public
organizations.
RIA Novosti dates back to June 24, 1941, when by a resolution of the USSR Council of People’s Commissars
and the Communist Party Central Committee, the Soviet Information Bureau was set up. Its main task was to cover
international, military events and the events of the country’s domestic life in periodicals and on the radio.
Its modern outlook the Russian Information Agency Novosti was established in September 1991. By a decree
of the Russian president dated August 22, 1991, RIA Novosti was placed within the competence of the Press and
Information Ministry. RIA Novosti had about 80 bureaus and news offices abroad, over 1,500 subscribers in CIS
countries and about a hundred in non‐CIS countries.

The People's Daily (http://english.peopledaily.com.cn) (Pinyin: Rénmín Rìbào), is a daily newspaper from
China. It is the organ of the Central Committee of the Communist Party of China (CCP) and published worldwide in
several languages with a circulation of over 3 million. People’s Daily is in some sense the voice of the CCP, therefore
the newspaper generally provides direct information on the policies and viewpoints of the Party. It has been under
control of the government ever since his establishment in 1948 . During the Cultural Revolution, the People's Daily
was one of the few sources from which either foreigners or Chinese could see what the Chinese government was
planning or doing.

O Globo (http://oglobo.globo.com) is a Brazilian newspaper based in Rio de Janeiro, Brazil. O Globo is the
most prominent print publication in the Marinho family's Brazilian media conglomerate.
Founded by journalist Irineu Marinho, it was originally intended to be a morning daily to extend the
newspaper interests of the company. In time it became the flagship paper of the group. Nowadays, Organizações Globo
(the conglomerate of media companies consisting of O Globo, TV Globo, Rádio Globo, Editora Globo other subsidiaries)
has expanded to become Brazil's largest media group.
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The Cape Times (http://www.capetimes.co.za) is an English language morning newspaper owned by
Independent News and Media and published in Cape Town, South Africa. The first edition of the newspaper was
published in 1876 by then editor Frederick York St Leger. Its primary target was the poor working class, as it
attempted to expose early government corruption.
As of 2009, the newspaper had a daily readership of 272 000 and a circulation of 47 514.

Hürriyet (http://www.hurriyetdailynews.com) (English: Liberty) is a high‐circulation, very influential
Turkish newspaper. Hürriyet was founded in 1948. Selling 50,000 papers in its first week, Hürriyet soon became one of
the most popular news publications. The newspaper's political view has been situated in centre‐right throughout the
years it has been published.
Today, Hürriyet has a news network comprising 52 offices and 600 reporters in Turkey and abroad, all
affiliated with the Doğan News Agency, which primarily serves newspapers and television channels that are under the
management of the Doğan Yayın Holding. Hürriyet is printed in six cities in Turkey and in Frankfurt, Germany.

V. THE SNN JOURNALIST
The following section deals with structures and principles you have to obey for being a successful journalist at
SOFIMUN.
Principles
These are the principles you should follow while reporting for SNN:
1.

YOU ARE A REAL JOURNALIST!
Participating as a journalist at the SOFIMUN conference actually means
that you obtain the role of a real‐time journalist representing one out of 13 of the
world‘s most popular media. This means that from the moment on the conference
starts, you‘re stepping into the reporter‘s shoes and should keep an adequate
journalistic behavior the whole time. Try to be as close as a real journalist as you
can be, just as delegates need to be as close to diplomats as they can.
2.
YOU ARE
INFORMATION FROM!

THE

ONE

PEOPLE

ARE

GETTING

Yes, it has been mentioned before, but you are the only source for news at
the conference. Do not forget the responsibilities that come from being a public news service in world politics: The
information you provide is from official UN bodies, affecting everybody in the world.
- 13 -
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3.

KNOW YOUR MEDIA!

It is of vital importance that you know how the media you‘re representing works. This can easily be prepared
by reading, watching and visiting the medias website Spend some time each day checking the latest news via the
website of your media. If available, you can also watch the respective TV channel or buy and read the respective
magazine. You need to know the following things about your media:
a.
b.
c.
d.

What is the style of writing/broadcasting
What is its history and current development
What are the media main focuses subjectwise?
How does this media broadcast international news?

What political direction does the media‘s advocate? Is it funded and thus dependent
on its national government? Does it support liberal parties? Social democrats? Communists?
Right‐wing parties? Does it speak out for or against globalisation, economic restrictions, and
so on...?
4.

KNOW THE UNITED NATIONS AND THE COMMITTEES OF SOFIMUN

Reporting the work of the United Nations organisation means that you absolutely must be well acquainted
with the work of the UN and the responsibilities, mandates, processes and acts of the simulated committees. You can
research that in three steps:
a.

Read more on the UN, e.g. here: http://www.un.org/

b.

Read more on each of the UN bodies that will be present at SOFIMUN, on their respective homepages

When you know to which committees you will be assigned to later on during preparation: read the
c.
study guides on each topic at the SOFIMUN homepage
5.

BE UP TO DATE, CURRENT AND ON TIME

For only one week of conference where UN bodies have to take crucially important decisions for the world,
many things can change in only minutes or seconds. Also, as happens in the real world, various crisis and
international issues are possible. This is why, as a journalist , you need to be up to date the whole time – pay very
careful attention to what is going on in each moment. Also, don’t be late for meetings and keep your deadlines, so
that the articles are still fresh when published.
6.

PAY ATTENTION TO THE COMMITTEE DOCUMENTS

While reporting for SNN, you will be assigned to one of the committees to broadcast
their work. This is why in order to adequately broadcast news, you need not only to listen
closely about what is going on, but also pay attention on the documents they’re issuing.
7.

ASK DELEGATES AND CHAIRS FOR ADDITIONAL INFORMATION

It is completely possible that you won’t catch some of the processes in the committee
you’re reporting from. This is why in an appropriate moment, you
can ask the committee chairpersons for some information.
Furthermore, you should always ask delegates about their opinion and plans. That
way, you’ll find plenty of topics to write about. Also, take interviews or a simple Q&A
session with the delegates.
8.

QUOTE RIGHT!

When reporting, citation of names will happen at least 20 times a day. Be careful
when spelling names – people might be very sensitive on that. If you need to quote what a
delegation said on a specific issue, be careful when quoting – keep the right words. Very
important when using information is to point from where did you take it‐ quote your
- 14 -
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sources. You shouldn’t do this like in a scientific paper for university but in the next by simpling stating something
like “according to the last UN development report…”
9.

DOUBLE (OR TRIPLE) CHECK YOUR INFORMATION!

Don’t forget what influence the medias can have over people, politics, international organizations.
Double and even triple check all the information you receive.
10.

GET ADDITIONAL INFORMATION!

If it is necessary: Use each resource you can get to improve your article, but don’t forget to quote them.
Additional information can really turn your article into a real reporter’s masterpiece.
11.

MIND YOUR LANGUAGE

As a journalist from a world popular media, broadcasting the work of the
biggest world organization, the UN, you should also pay specific attention to your
language. Don’t use jargon or slang, don’t use rough or underestimating
language. Respect your audience!

How to write an Article
Here is a typical structure of an article:
1.

Catching title
(attracting
attention)

2.

Subtitle – more
details

3.

Main bodydeveloping details,
INVERTED PYRAMID

4.
Opinion, comment,
additions,
recommendations

5.

Summary and
Conclusion

END OF INVERTED
PYRAMID

The Title/ Headline should be catching, and should grab the reader’s attention to the article; usually stresses
upon the most substantive element in the article. Good headlines should contain an active verb, express movement
and give the reader the key information at just one glance.
EXAMPLE: Russia and USA working together!
The Subtitle is meant to give further information and could be a bit longer than the title, but should also
stress upon very important and very short information.
EXAMPLE: For the first time in the history of the UN, the two countries are joining efforts against world
terrorism.
The Main body develops the article’s main focus: stresses the information; the facts; the news; the most
important information. The main body of the article can be developed in various ways.
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The Conclusion summarizes the most important news, comments, recommendations and your own
conclusions. Only the most important and in short – leave it a bit open so that the reader can develop their own
opinion.

The Inverted Pyramid Scheme
Among the main
body forms used most in
online news media, the
inverted pyramid remains
of high importance and
usage.
As
such,
we
recommend that you use it
when you write your
articles for SNN, since it
presents a clear and rather
simple structure easily
accessible to the readers.
The
inverted
pyramid is presented to
the reader in descending
levels of importance. It places the most newsworthy information at the top, and then the remaining information
follows in order of importance with the least important at the bottom.
The pyramid has to be big at the top because it must be able to answer all immediate questions a
reader can have. The principles of this story form require the journalist to summarize the story, get to the heart of it,
to the point of it, sum it up and be able to answer the question: What’s the news? An inverted pyramid story addresses
the most important questions at the top of the story by stating a thesis and only later providing supporting
material. This type of story form organizes stories not around ideas and chronologies, but around facts. It enables the
reader to follow the story easier and faster, provides for the acquiring of information from the article in a short period
of time and satisfies curiosity in a logical way.
Never forget to keep things simple! Do not narrate or retell everything that has happened as this
might turn your article rather into a history memoir. As such, stress upon the most important issues and put
them first, at the bottom of the inverted pyramid (in the lead). Later on, with the unfolding of the article, you
can present more detailed information about specifics of the article, as well as add an
opinion/comment/recommendation section. In this section you can present the reader with additional
comments by the main actors, third actors, your comments, examples, other comments and
recommendations.
Following the inverted pyramid structure, the most important information has to be conferred in the
beginning of the article or the lead. Leads are the foundations of every news story, no matter what the medium. The
lead is the opening of the article; it invites and attracts the reader. As such, in an inverted pyramid especially, the lead
needs to provide the basic and most crucial information of the article. The journalist needs to provide answers to
the six most crucial questions – Who, What, Where, When, Why and How. These five W’s and one H are the
questions a journalist uses to gather information and to analyze, organize and present a news story. By answering
these questions the essential elements of the story are delivered. The next paragraphs present sample questions,
which help you solve the journalist paradigm of the five W’s and the H.
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WHO?
As pointed above, news is the record of human activity. As people are the focus of most stories, ask yourself:
-

Who’s involved?
Who are the stakeholders?
Who are the major players?
Who supporters and who opposes the major issue?
Who is affected?
Who is closest to the action?
Who are the most acknowledgeable sources?

WHAT?
With this question you define the themes of the news:
-

What are the forces in support?
What’s going on?
What happened?
What could happen?
What are the key moments?

WHEN?
Putting the information into a timeframe:
-

When did the story begin?
When did it end?
When did the key moments occur?

WHERE?
Take the audience to the event:
-

Where did the story take place?
Where is the main action or event happening?
What does it look, sound and taste like?
How can I make the reader see the setting?

WHY?
News is about the causes of events. The job of the journalist is to ask why. Always ask why.
-

Why did the event occur?
Why are people behaving this way?
Why do the forces care so much?

HOW?
It is crucial that we as journalists understand how things work in our complex society. It is their stories that
present the evolution of events and issues that make the news. Good journalists go beyond the W’s and try to
understand not just what happened, but also how.
-

How did it happen?
How does it work?
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-

How did things go wrong?
How was the story revealed?

Finally, do not forget the question that everyone likes to ask, the question that is most challenging to a
journalist: So what? A good story produces news that attracts the attention of the audience in a special way. Always
ask yourself:
-

Why should readers or viewers care about this story?
How does this story relate to readers’ and viewers’ lives?
Does this story reflect any larger themes? What are they?
Why do people need to know this? What might it mean to their lives?
Why does this story matter?

Different Types of Articles
This subsection deals with a few examples for the types of articles you need to write.

Lead Article
The lead article is the backbone of the SNN homepage. It typically is 500 words and covers developments
of half a day of session. But this does not mean that you just need to report everything that happened or everything
everybody said.
Focus on interesting discussions between parties, developments, single events. The interesting points, the big
happenings matter. Each lead article can put the focus somewhere else. For instance, try to analyse the tactics one
delegation applies. Or be suspicious about the honesty of one involved party. There are no limits for your ideas when it
comes to choosing a specific subject. Just keep in mind the above said general things about how to write an article.
For a lead article, you need to speak a lot to different delegates, asking about what they are planning, what
they are thinking about the discussion so far. So never be shy to ask delegates!

Background Article
A background article is supposed to give a discussion more depth.
If there is a long‐lasting conflict surfacing during the discussion, you can
analyse its historical background (from the point of view of your media, of
course). Or you can speak of earlier
results (or failures) of the UN/EU on
the same topic. Again, there is not
much limit to your imagination.
For this, you need more
online research and thus probably
more time. Keep this in mind when
you decide upon a topic because you need to keep your deadlines.
A background article should link the events of the SOFIMUN
conference to real events that are happening or have happened before in the
real world. Remember that the committees are to be treated as the real UN/EU
committee, affecting the lives of millions of people.
Gossip
The homepage will also include a gossip section and in general, this is
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what the delegates are most keen on. Therefore: Keep your eyes peeled on possible gossip stories, take pictures
and other proof material and if you have the time, write a funny piece about it.

News Flash
A News Flash is a short message entered in a special applet at the homepage. It is made out of two sentences
maximum, just stating a fact about what just happened (e.g. „Human Rights Council: India, Germany and Italy
introduce Draft Resolution 1.1“). Keep the sentence as short and simple as possible. The News Flash will not be edited
before it is issued, so make sure your sentence is correct. If you are not sure it is, try rephrasing it simpler. You will
have to write News Flashes while watching the committee, i.e. while you are working on bigger articles.

The Interview
One special form of reporting is to interview delegates
or even chairs and organisers. The following subsection deals
with important points to watch when doing an interview:
Taking an interview means that you directly involve
yourself in the work of the committees and you directly
involve the participants in your journalistic work. Through the
interview you provide the subject of your questions with a
platform to express his single opinion and simultaneously
you’re able to extract valuable pieces of information. The
interview has one main advantage – the statements it contains
cannot be edited, they’re always directly quoted. This also has
advantages when it comes to time management. The first hand
opinion you get and often turns out to contain very interesting
information you can rarely hear during session.
Given the limited space and time you have on an MUN
conference for the effective journalistic approach of
interviewing, you have to use it very wisely. When thinking of taking interview from someone, always try to find the
person that will be most interesting for your audience and that can contribute to the focus of your media. This
person is not always the most passionate speaker in a committee or the largest state ‐ it can be someone else, who
might be relatively silent during debates, but at the same time clearly influences the work of the committee.
From a practical point of view here are the principles for a good interview:
o
Be prepared: When you’re interested in interviewing a delegate, representing country, in order your
interview to be valuable, make sure you know details on his country’s position and background on the topic the UN
committee discuses.
o
Know your goals ahead: Before making the interview, mark the person you want to hear opinion
from, know exactly what you look for with this interview.
o
Write down your questions: Be prepared and make a list with questions. During the interview, not
all of them may be asked, but make sure you ask your most important ones.
o
Quote exact: The most practical way to lead an interview is to record or videotape the things your
interlocutor says. If you have to write down the answers you get, make sure that write them down exactly as your hear
them. If you missed something, ask again.
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o
Avoid obsession: Don’t let your interlocutor lead the interview. If he falls into too much detail or
gives too long answers, don’t be afraid to interrupt. Be provocative and ask contra questions.
o
Be a little annoying: It is often that the interviewed tries to avoid the essence of your question – if
so, ask again and again until you get a sufficient answer and don’t’ be afraid to ask for more;
o
Ask directly: When asking direct questions, given the short time of an interview, you’re most likely
to receive direct answers;
o
Ask open ended questions: Open ended questions are such as “why”, “how”, “when”, in other words
those that don’t contain a possible answer (or a yes‐or‐no answer) in them. Such approach will allow you to get the
information you need much more effectively.
Last but not least – when taking an interview, stick to the point, make sure your interview is related not only
with the topic the committee discusses but even more ‐ it concerns a specific angle of the discussion that takes place.

Referencing and Checking
When reporting for SNN, be always sure to check your information. You absolutely have to write all the
participants’ names and countries correctly, as well as exactly quote
their words. This is not only a question of quality in itself but also a
question of trust. When the partcipants see that you treat themselves
and their statements right, the audience will start to trust in you and
therefore be more open when it comes to future reporting.
The quoting of your sources is just as important. You always
have reveal your sources, be it a delegate, an official UN or SOFIMUN
document or an outside source. Do this inside the main text, not
through footnotes or brackets. This of course means that you for
example cannot give the exact URL of a website, but that you write
down the name of the source (e.g. according to CNN…).
When reporting for an Online Media
When you are writing your articles, you must never forget that
although SNN is a kind of hybrid between media types, SNN reports
only online. That has two consequences: First, texts need to be
written in an online‐friendly way and second, the website also needs to
feature video and photo content (pure audio content would also be
possible).
Although there is no space or time restriction in an online
media, readers only spend a limited amount reading article (about half
the time they would spend in front of a newspaper). Therefore: Keep it
short, absolute maximum 500 words. Also, use active verbs and
simple language to engage the reader. The headline is very important;
it must be as catchy as possible. Furthermore, every article must come
with at least one picture to be published. Think of that when meeting
your deadline.
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VI. HOW DO MUNS WORK?
The general idea behind Model United Nations
(Model UNs, MUNs) is fairly simple. Students from
different countries meet to simulate UN bodies in
order to understand how international diplomacy
works. But what does that mean exactly? This section is
concerned with everything a journalist needs to know
about MUNs in general.
Be warned: This is merely an approximation to
give you some vital information, even the most
experienced MUN participants cannot properly explain
how a MUN works. To fully understand a MUN, you have
to be there (and by fully understanding we do not mean
the incredible parties). On the other hand, if you are in
fact there, you will understand very quickly how it all
works.
This section is roughly divided into three,
hierarchically ordered parts. The first part concerns the
overall structure of an MUN, the second concerns with the
goals of the committees (that are the most vital part of the
structure) and the third is concerned with the rules of the
committees. The bold printed words are essential
expressions for MUN conferences, largely derived from the real United Nations. You should be aware of their meaning,
but don’t worry if you’ve never been to a MUN and can’t grasp them yet. You’ll learn fast during the conference.

Organisation
All the people involved at
SOFIMUN (and every other MUN we
know of) can be roughly divided into
three groups: The Organizational or
Executive Committee (short: ExCom
or OrgCom), the Secretariat and the
Delegates/Journalists.
The ExCom organizes the
conference. This includes but is not
limited to booking venues, managing
logistics, dealing with sponsorship and
finances as well as organizing social
events. During the conference, they
ensure the well‐being of all participants
and the smooth proceeding of the
conference.
The Secretariat consists of the
Secretary General, the President of the
EU, the Chairs and the Editors. Their
tasks differ considerably, but in general,
they are responsible for the success of
the conference content‐wise as well as
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the performance of the participants.
The Secretary General and the President of the EU (whose role is generally similar to the real Secretary
General of the UN and the real President of the EU) pick their respective Chairs and check the incoming Draft
Resolutions of the committees (more about this in the next two sections).
The Chairs ensure that the delegates are prepared the best way possible by selecting the topics, represented
countries and media and providing study guides and assistance. During the conference, they moderate the debate in
the committees, making sure that the delegates observe the rules of procedure and reach their goal, which is issuing a
resolution (for more information see also the next two sections).
The Editors can be perceived as a sort of “Chairs for the journalists”, though they are picked by the Ex‐Com
and not by the Secretary General and President of the EU. Their goal is to prepare the journalists before and supervise
them during the conference in order to have the best media body possible.
The most numerous and most important people at the conference are the delegates and journalists. They
are the main actors of the conference, making it all happen. In some sense they fill the conference with content. They
discuss matters of international politics and diplomacy (delegates) and report those discussions (journalists).

Resolutions
The goal of each committee is to draft and vote upon a resolution for each topic. The passing of such a
resolution requires adherence to some technicalities.
If a document has been written by some delegates that fulfils the standards for UN resolutions plus the
necessary number sponsors (delegations that support the content of the document) and signatories (delegations
that do not necessarily agree with the content, but want to discuss the document as a draft resolution). The
resolutions are corrected by the chairs, the secretary general/president of the EU and then given a number and
introduced as a draft resolution.
These draft resolutions can be discussed and completed by amendments. These can be friendly (supported
by all sponsors) or unfriendly (not supported by all the sponsors). The friendly amendments are included in the draft
resolution without vote, the unfriendly ones need to be voted upon before voting on the resolution during the last
phase of discussion: the voting procedure (see next section).
It is important to mention that the above‐mentioned standards are what distinguish a draft resolution from
a working paper. A working paper is just any piece of information one delegation wishes to have printed out for
everybody in the committee in order to use it as a basis for discussion (statistics, lists of possible solutions, maps,
charts etc.). It is then printed without further procedure. Working papers are also being numbered in the order they’ve
been sent to print.
After the amendments, at the end of voting procedure (next section), voting takes place on all draft
resolutions on the floor in the order they have been introduced. The ones that pass the vote will be adopted and called
resolution.

Rules of Procedure
As hinted above, the discussion in the committees is led by rather strict rules of procedure that must be
followed any time. As a journalist, it is recommended to read the Rules of Procedure for the committees (A document
you will most likely receive in Sofia before the conference), however the mass of paragraphs is hard to understand if
you don’t apply them regularly (like the delegates do). Therefore, this section shows how the sessions in each
committee generally work (The International Court of Justice might be seen as an exception here).
After the delegates have been going through and practicing the rules of procedure:
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1. Setting the agenda
The delegates discuss the order in which the two topics are to be discussed. It is unlikely, but possible that
topics are being split into two separate subtopics.

2. Opening speeches
Every delegate will express the point of view of his nation or organisation by holding an opening speech on
the first topic (as set before) in a timeframe of one or two minutes. Look out for possible confrontation of countries
expressing opposite opinions.

3. Debate
After the opening speeches a speaker’s list is established. The delegates speak in order of the list (this is called
formal session). Directly addressed delegations have the right to reply. Watch out for such events as they are the most
interesting confrontations. After each speaker, there are motions or points that can be raised. The two most important
motions for you are:
a) Motion for moderated caucus
The moderated caucus is somewhat similar to formal debate, but delegations are given the floor simply by
raising their placards, not by being placed on the speaker’s list. Discussions in moderated caucus are restricted to a
certain sub‐topic as given by the delegation that motioned for it in the first place.
b) Motion for unmoderated caucus
The delegates are allowed to walk around in the room, have private conversations, lobby, write working
papers and draft resolutions. The chairs do not restrict or moderate this in any form. This I your time to go around, ask
delegates what they think, what they plan to do next, how happy they are about developments. Also, since they might
leave out things when talking to you, you should also listen carefully to their private conversations. You can also
approach the chair with questions if you have missed anything. Unmoderated caucuses (and breaks) are the best time
to find interesting subjects for your articles. Don’t be shy!
Both motions are limited to a certain amount of time. After they have elapsed, the committee returns to
formal session. These three (formal debate, moderated caucus, unmoderated caucus) are the central modes of debate
at a MUN.

4. Closure of the debate
After enough discussion and the introduction of draft resolution a motion for closure of the debate can be
raised and is to be voted upon. If the motion passes, the committee moves into voting procedure on unfriendly
amendments and then draft resolution(s), with the unfriendly amendments already added.
After the voting procedure, steps 2-4 repeat for the second topic.
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